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DEFINITION OF TERMS

Market 0 Building infrastructure where buying and selling of goods takes place
Marketplace d An open market area where commaodities and livestock are traded.
Market Hub & Large market infrastructure that serves a wide catchment area.

Market Infrastructure -The physical building or space occupied or used by sellers and
buyers.

Market Maintenance - This involves the collection of solid waste, liquid waste, street
lighting, security and safety, among others.

MarketManagement - Overall organizational discipline of the prescribed physical
infrastructure.

Market Management Committee - An autonomous functioning body that oversees the
organizational discipline of the market.

Users -The entire market fraternity including, buyers, sellers, service providers,
government agencies

Policy - Shall refer to government plans, positions, regulations and guidelines that
influence decisions of the government and other public agencies (e.g., policies in
support of Kenyads economic
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CHAPTER 1:INTRODUCTION

1.1 Background

Markets are unigue economic and social development drivers which are increasingly
embraced as tools for achieving wider development goals nationally and in counties, as

well as in cities and urban areas. They contribute to improved access to quality food,
better marketing opportunities for farmers, improved social inte raction in urban

neighborhoods, increased social cohesion, provision of employment opportunities

across the value chain from farmers, wholesalers, transporters and retailers, creation of
entrepreneurial environment for value addition for small and medium -sized businesses,
and enhancing local economic development.

Markets are a key link for urban and rural economies. They support national policies
which promote rural -urban linkages and sustainable urban development. The
expansion and rehabilitation of existing markets or construction of new markets are
complex processes which demand high capital investments. The Economic Pillar of
Vision 2030 recognizes wholesale and retail trade as a key sector that will drive the
country towards achieving an economic grow th rate of 10% p.a. and hence increase
Kenyads global competitiveness.

The Governmentds interventions in addressing
and aligned to the Constitution of Kenya; Urban Areas and Cities Act, 2011
Amendment, 2019;Physical and Land Use Planning Act, 2019; County Governments

Act, 2012; National Trade Policy, 2017; National Urban Development Policy, 2016;

Kenya Vision 2030 (long-term development blue print) ; the Big Four Development

Agenda; and international frameworks /conventions such as SDG 11 omd Ma ki ng Ci t i
and Hu man Settl ements i ncl us iandethe Newa Wrlean resi |l
Agenda(leaving no one behipd

The Constitution of Kenya, 2010 articles 46 provide that Consumers have the right to: -

a) Goods and services of reasonable quality;

b) The information necessary for them to gain full benefit from goods and services;
c) The protection of their health, safety, and economic interests; and

d) Compensation for loss or injury arising from defects in goods or services.

The Kenya Vision 2030aims to transform Kenya into an industrialized middle -income
country offering a high quality of life to all our citizens. The framework has three

pillars, the Economic pillar, the Social pillar and the Political pillar. The economic pillar
distinctively identifies trade as one of the six priority sector that has the potential to



spur the countryds economic growt h e gudd
advocates for the establishmenta harmonized market infr astructure development and
management strategies across the country.

The National Trade Policy (NTP) aims to promote domestic and international market
competitiveness by addressing the challenges facing the wholesale and retail sector. The
policy is cognizant of the invaluable role markets play in providing outlets where
agricultural produce both perishable a nd non-perishable goods are traded daily. It is
against this backdrop that the guide calls for collaboration between the National and
County government together with the private sector in development and management
of efficient and supportive market infras tructure.

1.2 Scope

This guide addressesgeneral and critical aspects of planning, design and management
of markets. The planning section encompasses spatial, socieeconomic, environmental,
financial and risk analysis in the development or redevelopment o f markets. The design
section details the specifications and minimum standards for market design, space
allocation and infrastructure facilities. The operations and maintenance section outlines
all the management functions and structures to ensure efficient performance, economic
productivity and sustainability of markets.

1.3 General Objective

To provide harmonized standards that will guide the development and management of
markets in the country.

1.4 Specific Objectives

The specific objectives of thisguide include;
1. To boost wholesale and retail trade at the local, regional and global scale.

2. To provide for a supply chain management system that protects the interests of
different market players.

3. To ensure provision of basic market infrastructure in the planning, design and
construction of any public market.

4. To enhance graduation of informal traders into the formal sector.

5. To ensure compliance with set rules, regulations, principles and market
standards in all counties across the country.

devel



1.5 Rationale

This guide seeks to address the challenges facing the development and management of
markets in Kenya which include:

1. Inadequate legal and policy framework in the development and management of
markets in the country

2. Lack of a common/ standardized approach towa rds the planning, design and
management of markets

3. Diverse trading environment that calls for a national policy direction

4. Gaps in the development process; from feasibility, design, construction, up to the
management stage

5. Need to clearly state the composition, structure and roles of the markets
management institutions

1.6 Guiding Principles

The standards in this guide are informed by following guiding principles:

1. Sustainability : Markets should promote social, economic and environmental
sustainability.
2. Cost-Effective Building Technology : Technologies and ideas that utilize

locally available building materials that are cost -effective, environmentally -
friendly /sustainable .

3. Inclusivity (Leaving No One Behind)Adoption of a consultative approach
through stakeholder engagement and citizen participation.
4. Special Needs Considerations: Standards that recognizes and provide for

realization of the affirmative action that addresses the needs of all including
PLWDs, women, youth and marginalized groups in the society.

5. Green Architecture: Eco-friendly designs that enhance resource efficiency,
low energy consumption, reduced Greenhouse Gas (GHG) emission, and
harnessng of renewable sources of energy such as solar and wnd.

6. Connectivity and Livability:  Markets that are served by basic infrastructure
and utilities that accords a conducive environment for all market users.
7. Proximity : Suitable location of markets to serve the intended catchment area

and target population.



1.7 Functions of the Two Levels of Government

1.7.1 Role of National Government

The Fourth Schedule, Part 18 The National Government is charged with, among other
functions, the responsibility of:

National economic policy and planning;

General principles of land use planning and the co-ordination of planning by
the counties;

Capacity building and technical assistance to the counties.

1.7.2 Role of County Governments

Under the Fourth Schedule of the Constitution, Part 2 [7] d County Governments are
charged with trade development and regulation of:

Markets;

Trade licenses (excluding regulation of professions);
Fair trading practices;

Local tourism; and

Cooperative societies.

1.7.3 Intervention by National Government

The areas for interventions by the national government in regards to development of
public markets in the country include the following;

Development of Market Hubs - The national government shall provide a
framework for development financing, including PPP, grants, GoK interventions
among others to ensure development of market hubs is given priority across the
nation, as economic growth drivers and employment generation centers, as well
as potential drivers of own source revenue by the counties.

Regulatory Framework & The national government shall establish regulations for
space allocation, market management and infrastructure standards as the
minimum requirements for the development and management of markets.
Development Standards 6 The national government shall develop market
auxiliary infrastructure and service level standards, and offer support to the
county governments in the implementation and enforcement of the set
standards.



1.7.4 Interventions by the County Governments

As the implementing authorities at grassroots level, county governments shall be tasked
with:

I. Domesticating these standards to best suit individual counties and generating
legislations at the local levels to support enforcement of the standards.

il. Preparing Periodic Compliance Reports (PCR) a proof of domestication and
enforcement of the set standards.



CHAPTER 2:PLANNING

2.1 Spatial Analysis

2.1.1 Location and Siting of a Market

When determining the suitable location and site of a market, the following spatial
factors shall be considered:

1.

Zoning regulations & These regulations control developments on land by
specifying zones for the various land uses. Siting of a market should therefore
adhere to the set zoning regulations of the area within which it is located.
Accessbility 6 Markets are public spaces which should be easily accessible
mainly through road networks, and other modes of transport ( e.g., rail, water
and air where applicable). A market should be accessible by pedestrians, cyclists,
motorists, private car users, and PSVs userslt should have adequate parking
spaces.

Geographic characteristics of the area & The geological structure, natural
vegetation, hydrology, topography and drainage of an area greatly influence the
location and siting of a market.

Demographic characteristics of the target population 8 Siting of markets should
take into consideration the social-cultural and economic dynamic characteristics
of the population in terms of size, density, income levels and means of
livelihood, lifestyle, ethnicity, religion and gender issues.

Linkages 0 The ideal location of a market is determined by its linkage to
agricultural or product supply areas, distribution networks, labor markets, and
consumer target centers.

Infrastructure provision - The location should be properly linked to basic
infrastructural utilities; -water reticulation systems, drainage and sewer systems,
solid waste management, integrated transport systems, the national power grid
and communication networks.

2.1.2 Classification of M arkets

The general criteria for classifying the public markets shall be based on the type of
commodities traded within an individual market. The two main categories are ;-

1.
2.

Hybrid
Specialized markets



2.1.2.1 Hybrid Markets

These are mixmerchandise markets that deal with a wide range of products; including
fresh produce (fruits and vegetables), cereals, livestock products (fish, meat and
poultry), household items, textile and footwear. Within this category of hybrid markets,
there are four sub-categories of markets depending on physical size and the intended
target population.

a. Category cAOMarket

This category of markets is the smallest in terms of physical size and target population.
It is located within residential zones and serves a single neighborhood. It serves a
population of up to 10,000 people.

Key provisions for a category A market:

1. Sanitary facilities 8 Ablution blocks, handvashing points

2. Proper accessibility d Access road, circulation paths

3. Parking and loading zones

4. Water supply and drainage systems 8 Water reticulation, storm water drainage
channels

5. Solid and liquid waste disposal systems & Skips and bins, garbage collection point,
septic tank, sewer lines

6. Shaded display platforms and stalls

7. Provisions for specialized needs d Ramps, changingopom for lactating mothers

8. Food court area/eateries

9. Storage facilities d Lockable stalls

10. Electricity and power supply

11.Security systems 0 Fenced and gated, security check point, floodlights, CCTV

surveillance equipment

12.Disaster and emergency response poins - Firefighting equipment and assembly

point, first-aid room, emergency exit
13.Market Management committee office

b. Category B Market

This is the second category of hybrid markets intended to serve more than one
neighborhood. Its catchment population is between 10,0016 50,000 people.

Key provisions for a category B market:



1. Sanitary facilities d Ablution blocks, hanavashing pointsgleaning and drying bay

2. Proper accessibility 8 Access road, circulation paths, parking, PSV terminus

3. Water supply and drainage systems & Water reticulation, storm water drainage
channels

4. Solid and liquid waste disposal systems & Skips and bins, garbage leation points,
septic tanks, sewer lines

5. Shaded display platforms and stalls

6. Provisions for specialized needs 8 Ramps, changing room for lactating mothers,
daycare facility

7. Food court area/eateries

8. Parking and loading zones

9. Storage facilities d Cold stor@e, stores, lockable stalls

10. Electricity and power supply 9 Backup energy sources (generators, solar and biogas)

11.Security systems 0 Fenced and gated, security check point, floodlights, CCTV
surveillance equipment

12.Disaster and emergency response points - Firefighting equipment and assembly
point, first-aid room, emergency exit

13.Management office block & Market committee office, social hall, ICT room

c. Category C Market

This is the third category of hybrid markets intended to serve a population of 50,001 &
250,000 people.

Key provisions for a category C market:

1. Sanitary facilities d Ablution blocks, hanavashing points, cleaning and drying bay

2. Proper accessibility 8 Access road, circulation paths, parking, PSV terminus

3. Water supply and drainage systems d Water reticulation, storm water drainage
channels

4. Solid and liquid waste disposal systems 6 Skips and bins, garbage collection points,
septic tanks, sewer lines

5. Shadeddisplay platforms and stalls

6. Provisions for specialized needs 8 Ramps, changing room for lactating mothers,
daycare facility

7. Food court area/eateries

8. Parking and loading zones

9. Storage facilities - Cold storage, stores, lockable stalls



10. Electricity and powe r supply 6 Backup energy sources (generators, solar and biogas),
power control room

11. Security systemsd Fenced and gated, security check point, floodlights and streetlights,
CCTV surveillance equipment and control ram

12.Disaster and emergency response poirts - Firefighting equipment and assembly
point, first-aid room, emergency exit

13.Management office block & Market committee office, social hall, ICT room

d. Category D Market

This is the fourth category of hybrid markets intended to serve a population of above
250,000 people. It is also referred to as a market hub.

Key provisions for a category D market:

1. Sanitary facilities d Ablution blocks, hanavashing points, cleaning and drying bays

2. Proper accessibility d Access road, circulation paths, parking, P®8vminus

3. Water supply and drainage systems d Water reticulation, storm water drainage
channels

4. Solid and liquid waste disposal systems 6 Skips and bins, garbage collection points,
septic tanks, sewer lines

5. Shaded display platforms and stalls

6. Provisions for specialized needs 8 Ramps, changing room for lactating mothers,
daycare facility

7. Food court area/eateries

8. Parking and loading zones

9. Storage facilities - Cold storage, stores, lockable stalls

10. Electricity and power supply 0 Backup energy sourceggenerators, solar and biogas),
power control room

11.Security systems 0 Fenced and gated, security check point, floodlights, CCTV
surveillance equipment and control roem

12.Disaster and emergency response points - Firefighting equipment and assembly
point, first-aid room, emergency exit

13.Management office block 8 Market committee office, social hall, ICT room

2.1.2.2 Specialized Markets

These markets deal with a specific merchandise rather than a range of products. They
are divided into two sub -categories.



a. Specialized Goods Market

This includes curio markets, textile markets, fish and meat markets, and any other type
of single-merchandise market.

Key provisions for a specialized market:

1. Sanitary facilities d Ablution blocks, handvashing points, cleaning andrying bay

2. Proper accessibility d Access road, circulation paths, parking, PSV terminus

3. Water supply and drainage systems & Water reticulation, storm water drainage
channels

4. Solid and liquid waste disposal systems & Skips and bins, garbage collectionnp®i
septic tanks, sewer lines

5. Shaded display platforms and stalls

6. Provisions for specialized needs & Ramps, changing room for lactating mothers,
daycare facility

7. Food court area/eateries

8. Parking and loading zones

9. Storage facilities - Cold storage, storgkckable stalls

10. Electricity and power supply 0 Backup energy sources (generators, solar and biogas),
power control room

11.Security systems 0 Fenced and gated, security check point, floodlights, CCTV
surveillance equipment and control roem

12.Disaster and emergency response points - Firefighting equipment and assembly
point, first-aid room, emergency exit

b. Livestock Market

This market is unique in terms of its design and infrastructural requirements. It is
located within the periphery of urban centers and operates during designated market
days.

Key provisions for livestock market:

Fenced area and gate

Sanitary facilities d Ablution rooms, handvashing points
Water supply points 0 Livestock watering troughs
Proper accessibility and parking area

Quality control check points

Management office

S o o
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7.
8.

Value addition facility (slaughterhouse where necessary)
Food court area/ eateries

2.1.3 Segmentation of Markets

To maintain spatial order within the hybrid markets and ensure efficient distribution of
activities within the market area, the following segmentation criteria will apply:

Fruits and vegetable trading area
Cereals and spices tading area

Meat and livestock products trading area
Eateries/food court area

Public open space area

Loading and off -loading area

Washing, drying and sorting area

Solid waste management site

Parking area

Se@ "0 a0 oy

j. Disaster and emergency response point

2.2 SocioEconomic Analysis

2.2.1 Needs Assessment

In the planning phase of a market, it shall be essential to determine the nature of the
supply chain system from producers to consumers, through other various market
players. Needs assessment shall (but not limited to)include:

a.
b. Evaluation of the competitive advantage of the market;

C.

d.

e. Analysis of the demographic characteristics and socio-economic needs of the

o

Determination of supply and demand factors;

Examination of local, regional and global market linkages;
Mapping out market players and determination of their specific roles

target population;

Investigation of possible gaps within the supply chain system

Analysis of the legal and regulatory requirements

Determination of the capacity of implementing and managementinstitutions

2.2.2 Feasibility Study

This shall be carried out to determine the social, economic, environmental, and technical
viability of a proposed market in relation to suitability of location, market forces and
capital investments. The appraisal shall also aid in outlining issues on legal compliance,
social acceptance, economic and operational viability and sustainability of the market.

11



The Evaluation shall be intendedto determine the land tenure, capacity of the proposed
market, main supply sources, population trends and projections, mapping of
stakeholders to be affected by the proposedmarket.

When redeveloping an existing market, the following steps shall be undertaken in the
relocation process to reduce socieeconomic impact on affected traders:

i Enumeration

A Resettlement Action Plan (RAP) report shall be prepared and full documentation of
the Project Affected Persons (PAPs) done. Such includes copies ofidentification
documents, properties or assets owned and where land is involved, title deeds
included. Valuation and inventories of assets shall be documented in line with the
mode of project implementation agreed upon by the respective agencies.

The identification of PAPs shall have a specific timeline (cut-off date). Where
compensation of PAPSs, is applicable the specifics shall be quantified within the
applicable regulations/statutes

ii. Validation of PAPs

The details of the enumerated PAPs are checked and confirmedand anygrievances
from PAPs that may arise shall be properly recorded and addressed by the Grievances
Redress Mechanism (GRM) committee. The GRM committee comprises of officers from
the National Government, County Government ( Department responsible for Markets
development and management), and RAP teamand PAPs represeniatives.

iii. Publishing of PAPs in the Newspaper s

Details of the validated PAPs shall be published in the daily newspapers that enjoy
wide circulation to ensure transparency and accountability.

iv. Movement to the Relocation Site

Upon practical completion of the project, the RAP team and other stakeholders shall
engage the traders in the main relocation process to the permanent markets. The
purpose of the process is ensuring that all the eligible PAPs are allocated stalls and the
rights of the most vulnerable respected. The relocation process shall involve the
following:

a. Accessing Readiness of Market by Stakeholders

This is to assess readiness of the market for occupation by the PAPs. Key issues to be
assessed include but not limited to;

12



Availability and functionality of servic es such aswater, electricity, security, the number
of stall spaces available compared to PAPs, and the availability of an operationa market
management structure.

b. Relocation Site Planning

This shall be done to harmonize the relocation site plan with the available ground space
of the market. The committee with the help of the County Government Market
executives shall do segmentation of the market to establish locations of various traders
within the market. At this stage, the stalls are marked in line with original design and
expected numbers, but also conforming to respective county by laws on stall sizes.

The county government shall give PAPs adequate time but not less than one-month
notice to prepare for before relocation.

c. Mobilization for Relocation

The market committee and the RAP team shall mobilize all PAPs for relocation, with
clear schedules on who is to be relocated,specific time and the specific areas that
different business categories /services are located in the market. During this process the
vulnerable members of the society (elderly, those with disability, expectant mothers) are
carefully considered in the planning process and different committee members assigned
responsibilities to take care of them accordingly.

2.23 ldentification of Market Players

Stakeholder mapping shall be key to determine the various market players and the
specific roles they play in the development and management of a given market. Some of
the common market players include:

National Government - Economic policy formulation and planning
- Capacity building and technicabackstoppingto county
governments
- Development of market hubs and economic stimulus marke
County Government - Oversee trade and markets developmantd managemer

within their jurisdiction
- Domesticate and implement trade development policies
legal frameworks

Financiers/donors - Offer financial aid in the development and redevelopmel
markets
Private developers - Investments in the development of privaarkets including

13



those undePublic Private Partnershipand shopping malls

Service providersand - Offer connectivity of infrastructure support services (wai

Enablers solid and liquid waste management, electricity and solar, f
communication and transport serviceogiders)

Producers/farmers - Are the sources of the products traded in markets

Suppliers/distributers - Transporters who link producers/farmers to the traders

Traders (wholesale ar - They are the link to the consumers

retail)

Consumers - The customers to whom market products are sold to

(institutions,

businesses,

households)

2.3 Environmental Analysis

This shall be done to determine the environmental impacts of developing a given
market, and the estimated costs to be incurred in the mitigation of negative impacts, if
any. It shall as well aid in the assessment of environmental policies and regulations that
should be adhered to. This shall be conducted in the form of Environmental Impact
Assessment (EIA) and Environmental and Social Impact Assessment (E®A).

2.4 Financial Analysis

This shall be done to determine the estimate costs of developing a new market or
redeveloping an existing market, and the process of capital resource mobilization. This
is aimed to forestall situations projects are initiated and not completed due to low lack
of financial planning and budgetary constraints

The factors to be considered in determining the financial capability for the proposed
market include;

i.  Capital investment requirement and available budget allocation
ii.  Operational cost
iii.  Cost of relocation if traders are to be contained in a relocation site during the
construction phase.

2.5 Risk Analysis

This shall be done to establish potential social, economic, environmental, financial and
political risks of developing or developing a market. There shall be the need to propose
possible mitigation measures to address the identified risks.
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CHAPTER 3: DESIGN

3.1Architectural Design Considerations
The design brief for markets shall consider the following;

i.  Target number of traders and the catchment population
ii.  Size of the rading units /stalls/display platforms
iii.  Storage, safety and security
iv.  Infrastructural provisions

v.  Method s of operation and types of equipment to be used
vi.  Adaptability and flexibility of the market.

3.1.1Building Materials

The use of local, ecofriendly , costeffective and appropriate building materials and
technologies shall beused

3.1.2Stalls
Categorization
The market stalls are categorized into;

i.  Open Stallg/Display platforms
il Closed StalldLockable stalls

Location

The positioning of stalls shall vary according to the type of good sold (food and non-
food stalls)

Spaces and sizes

The sizes of the market stallsshall vary depending on the category of the market and
the volume of products sold.

The minimum requirements shall include;

i. Maximum distance between cross aisles inside buildings: 12 m.
il. Minimum stall depth (trader standing behind): 2 m for standing and stacking
of boxes, plus 1 m for the counter.
iii. Minimum stall depth (trader standing in front): between 1.2 and 1.5 m for the

counter.
V. Minimum stall depth (trader sitting on stall): 1.2 m.
V. Minimum stall height (trader sitting on stall): 0.4 m.
Vi. Minimum stall height (trader standing in front): 0.7 m.
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Vil. Minimum stall width: 1.8 m.
viii. Small lock able stalls: between 2x2 m and 3x4m, with sales space or table
taking up from 30 to 50percent of the area.
IX. Salesareaor platform per trader: between 0.8 and1.2 n%, excluding standing
space;
X. Ceiling height for market building: from 3.5 to 6 m.
Xi. Outdoor seating/low walls: 400 mm high and between300 and 500 mm deep.
Xil. Central market space for trading in the open: maximum dimension between

20 and 25 m. Width of minor pedestrian routes: not to exceed the height of
existing building

3.1.3Storage Facilities

A market shall have the following storage facilities depending on its category;
i. Lockable stalls
ii.  Cold storage facilities
iii.  Designated market stores

The storage facilities should be;
i. Secure
ii.  Accessible
iii.  Vermin resistant
iv.  Waterproof
v. Properly lit and ventilated
vi.  Rack/shelf system where necessary

3.1.4 Parking and Loading Zones
Parking Zone

Vehicular circulation shall take into account parking recommendations, vehicular types,
garages access ramps, barrier control types, columns guard types and signage.

The market shall have a minimum of 3 parking spaces for every 100n®? of gross floor
area for market users

Loading Zone

The market shall have adequate, well designated and easily accessible loading and
offloading zone. The minimum loading space shall be 5m x 15m.
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3.1.5 Internal Circulation

Access Road

The width of the carriageway of every access road shall be at least 6m and he minimum
width of the footpath shall be 2m.

All the access roads shall have proper signage and clear demarcations to prevent
conflict between vehicular and human traffic.

Pedestrian Walkways

Pedestrian ways shall be at least 1.8n wide and protected from vehicular traffic. The
walkway sizes shall take into consideration PLWDs. They shall have adequate spaceto
accommodate for a standing person at a particular stall, a passingperson, and a person
standing at the opposite stall.

A kerbstone shall be 125mm in width, 250mm in height and at least 600mm in length.
The top of every kerb shall be between 100mm and 150mmabove the level of the
adjacent channel. The walkway shall have a cross fall towards the kerb of 1 in 50

Depending on the market category, a canopy of a minimum height of at least 2.5m over
walkways shall be provided.

Staircases

The distance to a staircase shall be ateast 15mA storied market shall have at least 2
staircases to access the upper floorsSairs shall have a maximum gradient of 40°: 35° or
less. The preferred going 300mm rises shall not exceed 150mm

Handrails of at least 1200mm apart shall be provided. The grip part of a rail shall be
rounded with width about 50mm. Rails shall be continuous at landings and extend at
least 300nm beyond the top of stairs; the height shall be about 850nm above the pitch
line.

Ramps

A ramp shall be at least 1.5m wide A space of at least 1.5 shall be provided at the
head and foot of the ramp. When more than 6000mm long, the gradient shall not exceed
8 1/2%(1:12) and shall not be greater than 5% (1:20). Level platform 180&hm long shall
be provided at the top.
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A gradient of 1: 15 for a disabled person being propelled and a gradient of 1. 18 for a
self-propelling person with disability shall be provided. Handrails shall be required
when total rise exceeds 600mm.

Access Ramp shall havea maximum slope of 10% permissible for access ramps a width
shall be at least 00mm for 1-way directional traffic , and at least @00mm for 2-way
directional traffic.

Lifts

A market with a height of more than 12 000mm (4 stories) shall have lifts/escalators for
eay/ access to all the floors.Normal lift shall have a vertical layout with control buttons
at 30mm spacing, minimum height of 1400mm, and maximum height of 1600mm. Lift
weight shall be between (1,050 and 1,600) Kilograms.

Dimensions of a lift to accommodate a standard wheelchair: 1100mm internal depth,
900mm width, 700mm clear door opening. There shall be sufficient spaceof 1400mm
depth and 1100mm width, for another person to accompany chair-bound. For
unaccompanied wheel clslali not be shighess than ¢300mimr Tl s
position wheelchairs there shall be clear space at least 1508m x 1500nm before each
lift door.

Lifts and hoists shall be installed and maintained in accordance with the Occupational
Safety and Health Act, 2007. The irstallation and operation of a passenger lift, or a
service or good lift shall be in accordance with BS 5655 (Lift and Services Lifts).

Emergency Exits
A market shall be provided with sufficient escape routes that can be used in case of a

fire or any other disaster/emergency. An escape route shall not, at any time, be
obstructed in any way.

Where the population of the upper storey of a storied market exceeds 25 stalls, the
market shall have at least 2 escape routes. An escape route shall include a
staircase/ramp that forms part of the escape route and an escape door at the ground
level. The distance to the nearest escape route shall not exceed 80mm.

A market shall have at least 1 disaster/emergency assembly point.

3.1.6 Lighting and Ventilations

Natural lighting, cooling and ventilation shall be provided for the market through the
use of high-efficiency windows, ceilings and roofing material, insulated walls.
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Windows shall be at least 20% of the floor area and at least 10% shall be openable. Solar
tube lighting technology shall be used where necessary. There shall be

A room whose floor area exceeds 500n# shall have a system of mechanical smoke
ventilation; or a roof ventilator, or a window or a panel, capable of being opened, that
allows for smoke ventilation .

3.1.7 Flooring

Joistsshall be placed within 400mm of each other, center to center, the flooring boards

shall be at least 25mm thick Where the spacing does not exceed 450mm, the flooring
boards shall be at least 30mm thick and where the spacing does not exceed 600mm, the
flooring boards shall be at least 40mm thick. Slippery flooring materials shall be
avoided.

3.18 Roof Fixing

Where a roof truss, rafter or beam is supported by a wall, the truss, rafter or beam shall
be fixed to the wall to enable the wall to withstand any force that is subjected to the
roof.

The roof shall be fixed in such a manner as to direct rain water away from the walls .
The roof shall allow for rainwater harvesting.

3.190pen Spaces

An open spaceof at least 10% of the market plot areashall be provided. Where the plot

coverage is up to 100%, there shall be provision for an open space through the

incorporation of a rooftop and balcony. Shrubs may be planted in place of trees to a
maximum of 10% of number of trees.

The open spaces shall be either softscape (green) or hardscape (greyPpen spaces shall
have the following street furniture depending o n the market size and category:
i.  Circulation paths

ii.  Benches/sitting platforms

iii.  Litter bins

iv.  Lighting

3.1.10Waste Management
3.1.10.1Solid Waste Management

Every market shall have:

i. A designated site for waste collection.
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ii. Garbage collection bins
ii.  Temporary transfer stations (skips)

There shall be provision for categorized solid waste bins/collection points within

markets to enable separation of recyclable from non-recyclable wastes. Thee shall be
use of lid-dustbin containers made using receptacles manufactured from materials that
are durable and, which are relatively easy to clean.

Alternative methods of off -site waste disposal can be used, such as the use of organic
waste as compost and the recycling of non-organic waste.

An area designated for refuse storage or disposal shall be located such that it can be
accessed from a street fo the purpose of removing the refuse.

Refuse Chute

A refuse chute shall not have a bend or offset, except at its foot or above the level of the
highest hopper. Where a refuse chute has an offset at the foot, the offset shalhave a
slope of at least 60 to the horizontal, and shall be constructed using replaceable
galvanized or stainless steel of at least 3mm in thickness.

The top of a refuse chute shall be at least 300mm above the top of the higheshopper. A
refuse chute shall have an internal diameter of at least 450mm.The walls of a refuse
chute shall be constructed of smooth impervious material.

Refuse chute shall be provided, at its lower end, with a galvanized or stainless-steel
shutter, or plastic shutter, or constructed in a manner that enables the chute to be closed
when necessary. A refuse chute shall have a ventilating pipe at the top, and the
ventilating pipe shall;

i.  Have an internal area of at least 0.05n%
ii. Be carried up from the top of the refuse chute to a height above the roof of the
building o f at least 1m
iii.  Atthe end of the ventilating pipe, have a grating or grille that has apertures of an
aggregate area that is at least that of thesectional area of the pipe; and
iv.  Have an aperture whose dimension does not exceed 10mm

3.1.10.2Liquid Waste Management

Untreated liquid waste s or other effluent shall not be discharged into the environment.
Drainage infrastructure installation in a building shall be designed and constructed in
such a manner as to ensure that:
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i. The sewerageinstallation is capable of carrying the design hydraulic load,;

i. The sewerage installation is capable of discharging into any common drain,
connecting sewer or sewer provided to accept the discharge;

ii. An adequate number of sanitary fixtures is provided in relation to the

occupancy.

iv. Nuisance or danger to health is not caused as a result of the operation of the
installation;
v. The inspection, cleaning and maintenance required may be performed through
the means of access provided.
A market building shall install a grey water management system designed to separate
grey water from black water and enable recycling where possible.

Sanitary Facilities

Sanitary facilities include flush toilets, sinks and wash hand basins with mirrors,
showers, separate washroom compliant with PLWD requirement s and where possible
units for children, baby changing rooms or platforms for lactating mothers.

These facilities shall be:

i.  Easy to clean and maintain
ii.  Easily Accessible to all market users
iii.  Resourceuse efficient
Iv.  Have provisions for PLWDs
v.  Offer privacy to users

The water closetsshall be at aminimum rate of 1:25 persons
Septic Tank or Conservancy Tank

A conservancy tank or septic tank shall be used for the reception of sewagewhere the
main sewer is nonexistenceand shall be;

i.  Designed and constructed in such a manner that it will be impervious to liquid .
ii.  Sitedin such a manner that allows for easy emptying and maintenance.
iii.  Sited so as not to endanger themarket structur e.

3.1.11Auxiliary Facilities

The following support facilities shall be considered necessary depending on the
category of the market;

i.  Eateriedfood court s
ii.  Management offices
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iii.  Daycarerooms
iv.  First Aid /Emergency response rooms
v. Police post (where necessary)

3.2 Structural Design Considerations

In every market, the structural elements or components of building s and incidental
structure s shall be designed to be safe and serviceableThe design of a market building
shall provide for adequate structural resistance (to withstand wind, seismic and
accidental loading), serviceability, durability and reliability.

A structural design shall be governed by ultimate design requirements and pass
serviceability limit state design checks. It shall be designed to withstand actions during
execution of materials used in the construction of a structural element, or a component
of structural elements

Where a material specified in a Kenyan Sandard is not available, an alternative
material of equal or better performance shall be used. Also, where a structural material
other than one specified in the Kenyan standard is used in a building, the design of the
building, structural elements and a component of the structural element, shall be
according to a safety method applicable to the structural use responsibility for a
structural design and construction.

3.3Mechanical and Electrical Installations

3.3.1Water Supply Services

The market shall be connected to water supply system or have an established
alternative way of sourcing water like borehole and rain harvesting system.

3.3.2Storm Water Management

A drainage installation in a market shall be designed and constructed in such a manner
as to ensure that;
i. A drainage installation shall have at least 1 gully.

ii.  The drainage installation is capable of carrying the design hydraulic load .

iii.  The drainage installation is capable of discharging into any common drain,
connecting sewer or sewer provided to accept the discharge

iv. A component or material used in the installation is watertight .

v. Nuisance, or danger to health, is not caused as a result of the operation of the
installation .
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Vi.

Vil.

viii.

A drainage installation shall be designed and constructed in a manner that
permits access to the interior of a pipe in the installation, for the purposes of
inspection, testing and internal cleaning.

The inspection, cleaning and maintenance required, may be performed through
the means of access provided.The requirements above shall be considered to be
satisfied where an installation is the subject of a design prepared by an architect or
mechanical engneer.

The roof of a market building shall be so constructed, or provided with appliances
for drainage, as to prevent rain which may fall upon it or upon a street causing
dampness in any part of the building, including the interior, or damage to the
foundation.

A rain water pipe at a height of below 3m above pavement level, shall not project
beyond the building line

3.3.3Fire Safety and Disaster Preparedness

The market shall have fully functional firefighting equipment in relation to category of
market. For a storied market where the floor exceeds 6m above the ground level,
flreflghtlng equipment shall be provided. These include:

A hydrant that exceeds (12m in height) hose, hose reels and fire appliance fixed
to an external connection

A portable fire app liance

A sprinkler, drencher and water spray projector system

A water storage tank

A dry riser

The market shall be designed, constructed and equipped in such a manner that ensures
that in case of a fire¢/ other disasters:

The protection and safe evacuationof personstherein is ensured.

The spread and intensity of the fire within the market and the spread of fire
to other building sis minimized .

Sufficient stability is retained to ensure that the market is not endangering
another building.

The de5|gn of a multi-storey market shall be such as to ensure that:
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The generation and spread of smoke are minimized and controlled to the
extent that is reasonably practicable.

Means of access and equipment for detecting, fighting, controlling and
extinguishing fire, are provided.



















































